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Ping.FM
By now you should be asking yourself and maybe me “How am I 
possibly going to have the time to update each of these everyday? 
I’m a busy person Mike, get off my back!” This is why Ping.FM was 
invented.
The good news is you don’t have to update each of these each 
day, in fact, you may not even have to visit anything other than 
Ping.FM (http://www.ping.fm) 
Ping.FM will allow you to post to all of your social network pages, 
blogs, social bookmarking sites, etc. from one simple interface. 
In addition, if you have a URL in your message that is long, it will 
automatically shorten it for you.

Once you have created an account at Ping.FM you can select 
“Add More Networks” from the menu on the left hand side of the 
screen, you should be on the main “Dashboard” page.

You’ll now see a list of all the services Ping.FM can connect too. 
Simply select “Add Network” next to the service you would like Ping.
FM to post too. You’ll be asked for that services login and password. 
Depending on the service you add, you may be asked if you want 
to post to the Status Updates or Microblog sections. I usually suggest 
posting updates in your Status Updates section, though feel free 
to adjust as you feel necessary for you. Continue to add in the 
services you have. Now whenever you post from Ping.FM, all of your 
accounts will be updated within an hour or sooner.
 If at any time you want to make a post that doesn’t go to a particular 
service, simply click on the “Settings link from your dashboard and 
uncheck the box on the left hand side next to the service name, and 
select “save”. The “posting” link will then change to “not posting”.
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TwitterFeed & RSS Feeds
TwitterFeed currently has a misleading name. When the service 
first started it was designed specifically for the purpose of posting 
RSS feeds to Twitter. However, over the last year it has evolved and 
grown and now is able to feed many services. The one we care 
about automating though is Ping.FM, since that will replicate out to 
all of our other outlets. This is one of the most used services by News 
Aggregators and Affiliate Marketers.
The following may not be something you will use now, but it will be 
a feature you’ll want to take advantage of once the new sanjose.
org website rolls out in February.
Once you have created your TwitterFeed Account you’ll  want to 
select “Create Feed” where you will be given the options of Twitter, 
Facebook and “Show More Services”. Select Show More Services 
and choose “Ping.FM”
At this point it will ask you for your Ping.FM Application Key, it’s similar 
to a Wordpress or Google API key, but don’t worry if you don’t know 
it. Click on the “Ping.FM Application key” link and you will have 
another window open that will prompt you for your Ping.FM login. 
Login and you will be shown your Key, it’s a long series of numbers 
and letters and you’ll want to copy and paste this back into the 
TwitterFeed field.
Select “Get Application Methods” and you’ll be given a pull down 
menu of options: Blog, Status, Etc. The only one we’re interested in is 
“Status”, short for Status Updates.
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After naming your feed and placing in the url, remember to use 
http:// and not feed:// in your url, then you can select “Advanced 
Settings” and adjust them as you see fit. For news I typically 
recommend every 12 hours, with at least 4 feeds, or every 6 hours 
with 2 feeds. For specific products you may want to do 1 an hour if 
you have a lot of new items that are always becoming available.
If at this point you’re asking yourself what an RSS feed is I’ll explain. The 
acronym is short for Really Simple Syndication, and is a technology 
used by many Web 2.0 sites to populate their information instantly to 
many related aggregators at once. It can also allow for the tracking 
of subscribers and syndicators.
For an example, let’s look at the popular Social Media news site 
Mashable.com and select the RSS icon (usually looks like a little 
square, orange icon with a radio signal at the top of your browser). 
This particular feed is being tracked with Google Feedburner, which 
we can tell from the URL of http://feeds2.feedburner.com/Mashable 
in the address field. Sometimes the RSS links may change the url to 
feed://url.com. This link is the RSS feed, and it displays all of the most 
recent information from the Mashable Website as it’s posted and 
updated.

If you have additional questions about RSS feeds or Google 
Feedburner, feel free to shoot me an email or give me a call.
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Non-Social Media Specific Resources

Google Alerts
A simple, yet useful resource for keeping track of your favorite 
internet topics that Google has introduced is Google Alerts. 

Simply enter in your search terms, select what type of alerts you want 
to hear about, how often, your email and you’ll receive updates 
on when those terms start to pop up in Google. Great if you want 
to see who is talking about the San Jose Sharks or Christmas in the 
Park.

VFlyer
VFlyer is a great tool to use for those who want to promote a venue 
or service on multiple classified sites at once. With VFlyer you can 
create a great looking “Virtual Flyer” that automatically is posted 
to Oodle, Google base, Vast, Geebo, and OLX. If you have a paid 
account it will automatically post to Backpage and Craigslist, 
however, if you have a free account you are still given the Backpage 
and Craigslist code to create your posting yourself on these two 
sites. Due to the code issue, anyone who wants to use this service is 
welcome to contact me to help them with their postings.
Once your posting is done it will take up to 48 hours before it goes live, 
after which time you will be able to track its activity and eventually, 
as needed, repost it automatically when it begins to get lost or is 
pruned from the sites.
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Flickr & YouTube
As we begin to approach the launch of our new Team San Jose 
website we’ll be trying to incorporate many photos and videos 
taken by team leaders, their friends and family into our site. If you 
think you would like to have your photos and/or videos featured on 
our website simply provide me with a link to your Flickr or YouTube 
account and I’ll be able to incorporate it into our User Generated 
Content Areas. If you do not have a Flickr or YouTube account, you 
can either sign up for one or simply send me your photos and videos 
for inclusion into our general “Life in the Bay” section.
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Connecting with Colleagues
It’s important as Team San Jose begins to become more involved 
with Social Media outlets that we all remain connected to each 
other. There is no reason why someone in Marketing shouldn’t be 
connected online from someone in Finance. The following are some 
instructions for staying connected with your work mates.
While adding links to your Twitter, Facebook and LinkedIn profiles in 
your signature is a great way to get noticed in clients and potential 
clients eyes, it may easily be skimmed over when emailing work 
related topics within the office. Because of this I strongly recommend 
you take the time to export your Outlook contacts to a CSV and 
Excel file. You can check with the IT department to learn how to do 
this if you are unfamiliar with the process, or request the CSV file of 
TSJ’s roster from me.
While Facebook and LinkedIn may be easiest to import contacts 
too, Twitter will only allow you to link yourself automatically to people 
in address books that are within Gmail, Yahoo Mail or AOL Mail. They 
do not have Outlook access yet. That said, if you have your Outlook 
contacts in CSV or Excel format you should be able to upload them 
into your Gmail or Yahoo Mail accounts easily enough.
From Facebook, select “Friends” and “Invite” from the top pull down 
menu, then click on the “Import Email Addresses” link on the right 
hand side. A window will pop up and you will see the option in the 
middle “If you use Microsoft Outlook, you can import your contacts 
into Facebook automatically.” Select this option and follow its 
instructions.

From LinkedIn click on “Contacts” on the left hand menu, then 
select “Add Contacts” from the right hand menu. You will see a link 
that says “Import your desktop email contacts” which will allow you 
to upload a CSV file to your LinkedIn account.
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Additional Resources

FriendFeed
FriendFeed is a resource that allows you to consolidate all your 
Social Media feeds into one. Essentially creating a place where you 
can view responses and messages from your friends and colleagues 
on Facebook, Twitter, LinkedIn and many other services. The idea is 
that this will allow you to respond to others quicker and in a more 
efficient way. While it’s definitely not an essential tool, but it may 
be worthwhile to spend some time with it and see if it works well for 
you.

Squidoo
While Squidoo is not a social media tool per se, it is a good resource 
if you are trying to promote either yourself or a place. On Squidoo, 
users create what they call Lenses. A Lens is simply a one page write 
up on a person or place. The site allows you to incorporate some 
external information as well, such as displaying your Twitter updates 
and Delicious bookmarks, in addition, the site also offers a public 
guestbook. On the downside, Squidoo will populate your Lens with 
Google and Amazon ads on the side, as well as Ad links within your 
content, however, they are very good about making these ads 
relevant to what the page is about.
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Wikipedia
While many people may have mixed feelings about Wikipedia, 
the site has dominated search engines in that when searching for 
individuals or places its Wiki pages tend to come up within the top 
three links on Google, Yahoo and Bing. For this reason alone it makes 
the site a resourceful tool to promote your venue by writing about its 
history, current projects and future endeavors.

About US
Aboutus.org is a site that will generate a pretty accurate snapshot of 
your website once you have asked it to look at it, which is done by 
simply typing the URL into the search field and hitting “Find”. Once 
a site is listed, you can create an account and edit the page, much 
like Wikipedia. Since the site’s results are beginning to get noticed 
more and more in search engines, it is important to make sure your 
sites information is current and up to date on here.
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Reviews & Feedback
Whether you’ve mastered your social media outlets and are 
conversing with thousands or not interested in checking out 
Facebook and Twitter just yet, you’ll want to take a look at these 
three sites.
More importantly, you’ll want to make sure your customers are 
looking at these sites: 

Yelp.com
Yelp is currently the most popular online review site, from restaurants, 
to convention center facilities and everything else. If a business or 
facility exists, someone can write up a review on it for others to see. 
I’d recommend that anyone who has friends, family, colleagues or 
business partners that have visited one of our managed locations 
be asked to post their remarks on the site.

Google Reviews
While this site is a little clunky to those who don’t constantly explore 
the world of all things Google, every time a location is mapped 
via Google Maps you have the option to review the facility. For 
example if you mapped the San Jose convention center, you can 
select on the highlighted space “A” and choose “Write Review” 
from the information bubble that pops up.

ECompliments.com
This site is my least favorite of the three, but may be a place some 
of your clients may already frequent. While all reviews on this site 
have to be complimentary to the business in order to be posted, 
it’s still worthwhile, especially if you’re looking for people you may 
want to contact for testimonials.
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MID YEAR 2010 Social Media Big Four Demographics
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Social Media for Public Relations
There was an article I read a while back that I thought would 
be good to revisit for our Public Relations department. I took a 
look through the sites it mentioned and updated the links below 
(some had moved since the article was written). I pulled out 
the ones I think would be most useful and listed them here. 
The ones I left out I think could have some value for someone 
trying to gain new media contacts, but when you already have 
a solid set of contacts, then the sites don’t really offer much. 
http://mashable.com/2008/10/30/best-social-media-tools-for-pr-
professionals-and-journalists/ 

Help a Reporter
I like the idea behind this site, but there is not currently a way to 
receive only Bay Area related topics. However, according to their 
most recent email, they are implementing a system where you 
will be able to sign up for specific area and topic information. 
http://www.helpareporter.com/

Pitch Engine
There are a few sites similar to this one, but this is one of the most 
popular ones. It allows you to create an online Press Release 
that incorporates video, pictures, external links for additional 
information and it’s easily sharable to any social networking site. 
http://www.pitchengine.com/

Twittering Journalists
The site offers a consolidated list of Journalists in the US that use Twitter. I 
listed it hear because I thought it was more interesting than extremely 
useful, as it goes back to my statement earlier about contacts. 
https://twitteringjournalists.pbworks.com/
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